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Autonomous brands are independent brands within  
the Munich Re architecture. The addition of the endorse- 
ment is to provide a strong connection to Munich Re.  
It is meant to showcase: clarity of ownership, the breadth  
and strength of the Munich Re Group, and a tie to the  
Munich Re value proposition.
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Please note
Munich Re requires all autonomous brands to comply with 
these guidelines to ensure consistent communication. 
This guideline explains the general behavior of the Munich 
Re endorsement. Autonomous brands must also follow the 
guidelines of each individual brand.
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Autonomous brands are supported by a line of text  
which indicates their relation to the Munich Re Group.  
The endorsement wording is predefined and reads:  
“A Munich Re company”.

Typeface
The endorsement is set in the corporate typeface of the 
individual autonomous brand in a light or regular weight. 
Text should be in either black or grey. Reversed out white 
is allowed when necessary.

Appearance
The endorsement is intended as one line of text without 
any additional typographic features or line breaks.

Wording
Do not change predefined wording.

Logo usage
Autonomous brands are not allowed to use the  
Munich Re logo as endorsement.

Case sensitivity
Do not change the typesetting.

A Munich Re companyA Munich Re company

A MUNICH RE COMPANYA company of Munich Re

A company 
of Munich Re



Endorsed autonomous brands 4Recommended placement
The endorsement appears either in a fixed combination 
or separately from the autonomous brand logo  
depending on available space and application type.

Endorsement with logo
The Munich Re endorsement is added to the autonomous 
brand logo whenever this feels appropriate. The combi- 
nation is to be seen as one unit and positioned accordingly.

Ensure that the endorsement is not encroaching the 
exclusion zone of the autonomous brand logo. If possible 
the endorsement should be aligned left or set flush with 
the logo.

The scale relationship between logo and endorsement 
must be selected individually. However, the endorsement 
must be large enough to be legible at all sizes.

Endorsement separate from logo
The endorsement is used as a line of text where  
a combination with the autonomous brand logo is not 
desired or possible. This might be the case when space  
is limited. 

The endorsement must always be positioned prominently. 
Optimal placement include  the header area on websites 
or branding zone in print communication.

To ensure the integrity of the endorsement, a clear area  
of at least one cap height surrounding it has been defined.

Artwork
This is an exemplary visualisation. Actual artwork to be 
designed by the individual company and provided to 
Munich Re Brand Management for approval.
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This type of branding is applied whenever an autonomous  
brand joins up with one or more partners to develop a new  
business or solution together.

Cobranding for autonomous brands
Partner logos can be placed at visually equal size left, 
right, above or below the autonomous brand logo, divided 
by a thin line. Logos might be positioned depending  
on the application and the relationship between the two 
organisations. When more partners need to be displayed, 
any other partner logo is simply added to this system.  
The endorsement “A Munich Re company” is omitted.

Please note
This type of cobranding applies to the autonomous brand 
and its individual corporate design rules. This example can 
therefore provide rough guidance only.

Partner logo

Partner logo
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In general, the Munich Re endorsement should be used in all 
communications with the exception of consumer channels (B2C).  
This includes: corporate communications, internal communications, 
talent recruitment, and business marketing.

Usage
Applications may vary for each autonomous company.  
In general, the endorsement line needs to appear only  
once within a single document.

Internal newsletter Talent recruiting Corporate website

Exceptions and exclusions
The endorsement is not mandatory in all cases. Exceptions 
could include: Corporate gifts, small print items, and 
constricted digital media spaces. Use good judgment and 
consult Brand Management if needed.

Artwork
This is an exemplary visualisation. Actual artwork to be 
designed by the individual company and provided to 
Munich Re Brand Management for approval.
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Lebenslang lernen – und Erfolg haben 
Sich weiterbilden, international  
vernetzen und berufliche Chancen nutzen:  
die breite Angebots palette von ERGO.

„Fast wie eine Steilvorlage“
Vertriebspartner Robert Evitan erklärt,  
wie ihm das DFB-Pokal-Sponsoring von  
ERGO neue Zielgruppen erschließen hilft.

Viele Wege – eine ERGO 
Wie kommen hybride Kunden zu ERGO?  
ERGO welt nennt alle Wege – und beschreibt  
eine mögliche „Customer Journey” detailliert.

Neues Markenversprechen, frisches 
Erscheinungsbild – 2019 stellt sich die 
Marke ERGO für eine erfolgreiche  
Zukunft neu auf. ERGO welt hat nach-
gefragt: Was ändert sich, was bleibt? 
Und was bedeuten die Neuerungen  
für den Arbeitsalltag?

ERGO 
frischt die 
Marke auf
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Die Zeitung für Mitarbeiter und Vertriebspartner A Munich Re company

Learn more
amig.com/careers
#MyAmericanModern
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Why is insurance a great 
choice for you?

More career paths 
at American Modern

• Accounting, audit 
and finance

• Actuary and 
mathematics

• Claims

• Customer service

• Human resources

• Information 
technology

• Insurance product 
development

• Marketing 
communication

• Market research

• Project 
management

• Sales

• Underwriting

2020

400,000

75%

By  
the insurance industry will create 
more than 

of insurance companies 
surveyed said they use

In a recent survey,

job opportunities. 

internships to recruit 
entry-level talent.

Tobacco-free 
campus 

Subsidized 
cafeteria

On-site fitness 
center 

Personal 
concierge

Diversity and  
inclusion

Health and well-being  

Competitive 
benefits 
package & 
time off 

Stand-up desk

On-site nurse 
practitioner / 
medical suite

Women’s Network

Young Professionals

IMPACT

The Green Team

Veterans

A Munich Re company
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Contact  
brandmanagement@munichre.com 

Overall responsibility  
Group Communications
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